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Client: 

Bershka is one of the eight fashion outlets which is part of one of the worlds 

largest fashion retailers in the world called Inditex. Bershka was founded in 

April 1998 as a new concept in retail and fashion. ‘Bershka is not just a 

product; it is more an attitude that is how the brand describes its philosophy.’ 

‘Shopping at Bershka immerses you in the newest, hippest 21st century trends.’ 

Bershka currently have a website, an online magazine (blog), a lookbook, a 

newsletter as well as numerous advertising campaigns.  
 

http://www.mercatoshoppingmall.com/en/component/mtree/English/Shopping/W

omen's-Fashion/Bershka/details.html 

 
http://www.bershka.com/webapp/wcs/stores/servlet/CompanyMainView?catalogI

d=40109502&langId=-1&storeId=44009506#contact 

 

http://www.inditex.com/en/who_we_are/concepts/bershka 

 

Audience: 

Bershka is aimed at the younger target audience who are adventurous 

people, interested in and highly aware of the latest trends, have a keen 

awareness in music, social networks as well as new technologies.  

 

Purpose: 

I will be creating a TV advertising commercial for Bershka lasting 30 seconds, 

as well as a print advertising campaign. It will engage my audience through 

the use of music and visuals whilst using the appropriate equipment and 

software for filming and editing. The purpose of the TV commercial is to 

capture the attention of the targeted audience, promote and inform them of 

what Bershka is about, through a medium they currently do not use. The print 

advertising campaign is to further inform the intended audience about 

Bershka.  

 

Context: 

As Bershka is a brand for young people the commercial will be shown during 

popular shows targeted at their audience. I will conduct a questionnaire that 

will produce results concerning when the advertisement will be aired, on 

http://www.mercatoshoppingmall.com/en/component/mtree/English/Shopping/Women's-Fashion/Bershka/details.html
http://www.mercatoshoppingmall.com/en/component/mtree/English/Shopping/Women's-Fashion/Bershka/details.html
http://www.bershka.com/webapp/wcs/stores/servlet/CompanyMainView?catalogId=40109502&langId=-1&storeId=44009506#contact
http://www.bershka.com/webapp/wcs/stores/servlet/CompanyMainView?catalogId=40109502&langId=-1&storeId=44009506#contact
http://www.inditex.com/en/who_we_are/concepts/bershka


what channel etc. This will ensure the TV commercial fulfils its aim 

accordingly.  

The print ad campaign will be showcased as a billboard in a variety of 

different situations. The campaign will have the same elements and theme as 

the TV commercial but in 2D format. I will initially create the print ad 

campaign first and then using the research and information as the 

foundation to create the TV commercial thereafter. The theme for the TV 

commercial and the ad campaign will be based on the current trend for this 

autumn/winter – leather. 

 

Objectives: 

The project will help me gain a better understanding of a field I would like to 

go into in the future. It will also be a strong portfolio piece that I will have 

concrete knowledge and understanding of.  

 

Deliverables: 

 

- A 30 second TV advertising commercial 

- 7 images (advertising campaign) in JPEG format 

- 7 images (advertising campaign) in A4 size mounted on mount board 

 

 

 

 

 


